DEPARTMENT OF ECONOMIC DEVELOPMENT, TOURISM AND ENVIRONMENTAL AFFAIRS

2013/14 COMMUNICATION PROGRAMME







JULY

Launch of the grant | Rendering better & faster assistance to | 13 Warden Thenjiwe/Mr Popularise and 5 R150 000
fund SMMEs Selemela market the grant
participate in the @ survivalist & micro level communities of the
event toward sustainability Free State
Roll out of Grant Rendering better & faster assistance to | 20 Parys Popularise and 5
Funding SMMEs market the grant
1000 people to Assistance to entrepreneurs @ funding to the
witness the event SUN'YaI'St. & micro level toward communities of the
sustainability
Free State

AUGUST

and
market the grant
funding to the
communities of the
Free State

Roll out of Grant
Funding

500 people to witness
the event

Rendering better & faster assistance to Frankfort Popularise
SMMEs

Assistance to entrepreneurs @ survivalist
& micro level toward sustainability

Free State Women R100 0C
Empowerment

Summit 2013

Improved Communication with Bloemfontein FDC/Tau
Stakeholders

Two way
communications
between




Round table
discussion with
tourism industry

Improved Communication with
Stakeholders

31

WPNR

Tau

Department and
its Stakeholders
about its service
and
programmes.
The
stakeholders
feedback on
their
expectations
and their
satisfaction with
the services
provided.

Same as above

R10 00




Launch of Tourism

Month

v

v

Opening of
WPNR
launching
stockvel
tourism
(Treasure
hunt
competition.
A treasure
key to be
found in one
of the 14
resorts)
Big Five
Route
Concept

Positioning FS Tourism through
effective Tourism Routes Strategy

31% August

Willem Pretorius

Lebogang/
Motsohi/
Tshediso/ Thole/
Festy/Mr
Motsohi

Market and profile

the resorts,
facilities, leisure
and adventure

activities available
in different resorts



SEPTEMBER
Vigorously promoting the Free State TBC Phakisa in Promote and
FS 500 NASCAR as a preferred inland tourism Welkom market the event
destination among the
targeted public
National Arbor Greening Projects 3-7 Kagisho/Monde | Create awareness
Week e Job creation about greening
e Recycling and Greening
v" Planting of Competitions amongst Bethulie
indigenous communities
and fruit
trees
v' Handing Batho Location
over of
Batho
Greening
Projects
v' Other events Hlasela Towns
to be
scheduled at
most Eco- Parys
Schools
throughout
the Free
State
province and
Hlasela
Town.
Roll out of Grant Rendering better & faster assistance to 06 Parys Tau/Selemela/The | Popularise and
Rl igﬁsl;gtEasnce to entrepreneurs @ survivalist nite market the —grant
500 people to witness & micro level towar(F:I) sustainability sling e




the event

communities of the
Free State

Provincial Tourism
Awards

4x4 Challenge
30 4X4 enthusiast,
ecologists,
palaeontologist
and members of
the media to
participate

Vigorous Marketing of FS as preferred
inland tourism destination.

Vigorous Marketing of FS as preferred
inland tourism destination.

28 &29

BFN

Festy

Promote FS as
tourism
destination of
choice

Lebogang/Tau

To promote
responsible off
road tourism in the
Free State

R80 00

OCTOBER




F1 Power Boat e Vigorous Marketing of FS as Promote FS as
preferred inland tourism tourism
destination. destination of

choice

Launch of Free Leverage the Knowledge Promote and

State IT HUB Economy popularise work
done by

government on
Knowledge
economy




Opening of Naval Leverage the Knowledge Economy - Naval Hill Kagisho Promoting and R25 00

Hill Planetarium Naval Hill Planetarium marketing the
Planetarium as part
of tourism
attractions at Naval
Hill

NOVEMBER
Showgrounds,

Cherry Festival Vigorous Marketing of FS as preferred Tshidiso/Tau To promote the

inland tourism destination Ficksburg Free State as a
South Africa’s oldest tourism destination
crop festival, which through events
started in 1976. The
is also a music
festival which aims
to highlight the pride
of the Cherry
Festival
SMEE Summit Improved Communication with TBC TBC Two way
Stakeholders communications
between

Department and
its Stakeholders
about its service
and
programmes.
The
stakeholders
feedback on
their
expectations




and their
satisfaction with

the services

provided.
DECEMBER
F2 Power Boat Vigorous Marketing of FS as preferred | 1 Parys Tshediso/Tau/T | To reaffirm major 5 0
inland tourism destination hole events as vehicles

to promote tourism
in Free State

JANUARY 2014
FEBRUARY 2014

World Wetlands Creation of Artificial Wetlands 2 Batho Location | Kagisho Educate 3 0
Day communities about

wetlands.
Environmental
Awareness
Campaign

MARCH 2014

Budget Vote Improved Communication with TBC TBC All Organising the 5 R250 O(
Speech Stakeholders event and

popularising the

delivering of

policy statement

for 2013/14




